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Tab.1 Statistic analysis on overseas mega—events’ social impacts and social sustainability literatures
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Tab. 2 The literature of mega—events’ social impacts
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Fig.1 Fractal triangle of mega—event sustainability
E : EN: P1R5% environment; EC: 283 economy; SO: #1423 society
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PE |, Al 15t A9 R R M L Gn A 28 5 48 1 18 )
) o 5= TS (Sox, et al.) 45t , EIp T ERRTT AT
FREEBOR A A R v T ) TR UM RILE 1Y) A5 R 5%
J1, I, B H R SR B 5 — R 8 A7l vl
SRR AT ATA TR TN BURF B E I %)
A P 2 B AE 4R AT IXBER T
LRz AL ST AT S A, R SAHSUE R
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Tab.3 Green destination measurement articles and greening practices
i)Y il yEl W5 452
Component Measurement items Measurement anchors

2RI R T ® it 2 (1)~47(5)
Environmental quality of the ® KT
destination

® NHZE[AF IS E

o N

o BRI

® frik

® NG AT G HLIX
EP 8 R U SRS © Fr it Al — Ut TE (B R M) ~502(5)
Recognition on the greening © TEARZE I B AT IS 2 Y SRR I ThR
practices in the convention site

© (AT EERH AL KL

© [RGB RITENA R G 2R i

WP T K T w4

© IREEA TG A Iy 28— a3 CLE A 3 B 20 2 )

o fHJITT A

BRI is 4 T H

11 4 258 NPV E R S e SR E S N A O )
Jiti , [RTESE #?lk@%#ﬁ$ﬁﬁﬁé/”\%9’3 AEA )
THUMN & AT HREELPE HARRY L3,

3.52 Bl ATIAL S KRR ST R

Ll Tk 2 ﬁ%ﬂ@jﬁﬁﬁﬁﬁ%ﬁﬁii%ﬁ
E S A AT (R S (NP iRy WA (ST = S abi
HIEEA , {H7E 25 [ (meeting, incentive, convention &
exhibition, MICE ) €53l & [ 141 X5 1l 41 21 A 1
HRIFAZ o F NG A T 2T R R
P TR RO R AR BUNA T Ay i
AT TRV FE R R 48 A0 I, A < 7 F0
TEAEE R E I SEH . FTR7E (Arcodia) i 12 1%
W 1 1 LA T AU AT B3 A, PR AT
TE B AT FRERAT R B9 B )1 v B 49y 3 ) €2 R & 45
AIVE R B A5 4510 - A R AT 223 Zh LA At A ]
RIEMERAR . RADSHEITILAS E 4
FELFEAT L S PR AR E AN HER A UE S, B $
BEAAT A CIAER ST, X TEAR KA B R 1K
A BN AR 5 2l ATl ZH 20 HA 7ok
,TTIV"‘FX[”]

MR, EREITL R AR AL E 4
Tz 5B S THUER ST B, BlIEE
hax B g ke T IR R I R N 6 A 2 TRl R G
UINBA #9124 4" (Read to Achieve) T H ., K,

HIBN A C X2 1 56 T4, an 4 P 23 B (Straight
A)IH . #2380 D NEHT 2 5 2R 2
mﬁ%ﬁﬂiﬁﬂ%%ﬁﬁm@iuﬁLzﬁ
R ( Supef Bowl) VR M R AUAE e A 7E
HABA T STHLIH
3.5.3 J/J—_\lkﬁ‘zy\ETE’Jﬁ}F”$ﬁ:ﬁA—Iﬁ‘§f
1l 4t 25 5T 4T (corporate social responsibility,
CSROVE N AT | BE 41 £ 25 SR A i 225
P , CAEFE RO LR 5 i H 25 )2 ¢
o CSRRI MY 208 AU 1T Gk A
7T LA A M) 22 K G 2 M) 2 i A g ] o S i
NI FEZRfEE T, KRB R (Carroll) NZETT A
EHLANZETE 42 U 55 254K P AR R Y 4
l[ﬁﬁizzJ\’Er_‘ IE4E BB kAt 2 TR R N AEXT
X A4 TP ST AE R 2 A LR 17

B A AL 2 BT BAR B AR EA Tk b, 3l 5 S AT

@  Super Bowl XL(SBXL) 5 £ & \NABBE DAL AN 1 i i JEL i 3
BATHE S TUT . Hodr, B R p (S A L B AT H A 34—
BAE A IA A/ N RS 5 3 Super Bowl Fi b i 72 (187 24 55 b 35 H
(Emerging Business Program) ; & A4 5 I FR AR TH IR (B 9 95 25
Iji H (Super Makeover) ; = /& &g & T (Project “Green”) . H H & B TH
S H EEALE 44 J7 T : #0F (Super Reading Program, Youth
Education Town) , 3{fk (One World, One Detroit; Rock my Soul) ,JEfili i3
jifi (SuperBuild, Rebuilding Together) il 2% 3% = \I. (Super Bowl NFL
Charities Bowling Classic, NFL Experience, Taste of the NFL ).
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Tab. 4 The social sustainability measures taken in different Olympic Games
EhibIk 2002 Tt 2004 t5t2008  ZJE 2000
KIBF 1998 2002 e 1005 T w20 o ©
Salt Lake City Athens . Beijing Sydney
Nagano 1998 Atlanta 1996 Turin 2006
2002 2004 2008 2000
I FERR B, BT 8T vV Vv
FRIGTEM No or limited
emphasis at hosting/bidding
stage
Se bR BOEANY H AR vV
Explicit objective in
bidding stage
i) e b2 T R vV vV V
Indirect social sustainability
legacy
ER; 3iE RIS v v
Direct social sustainability
legacy
- r - HZfj5% R Exchange relationship e A oT FEER
R e N :
~ | JE it 4 B Social
-2 EhHL BB FEBIEA 55 -E#H%FE || exchange
- NEIFIZE | - AT BB | transactions
HIXAH | - o AR ||
ik Social - i Social  BRSR  —
ReLEN: e)(():}ll?mge AFIER
exchange |
R I .
formation |
T L — H#HXz Exchange relationship = =
ML H SRR
i SERTIRAORRAL, TS AR
" FRAKFMAE LT FRRMET .
RENSHHE HHEHr
Positive evaluation from Exc:lhange v
social exchange may . [ evaluation HIREN
reinforce the desire for %ﬂ@'ﬁﬂ BERZ — T s
future participation in METE RN Negative -
the relationship evaluation Tt 2
il
HRFAL ST BULIEH - IEfE
HERIR BT A il Positive
evaluation

E2 #HeEIhEREER

Fig.2 A model of the social exchange process
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A Review of Social Impacts of Overseas Mega-events

QI Hongxia, CAI Libin
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Abstracts: In recent years, cities all over the world have begun to compete for the title of the most
“influential” city or “metropolitan” area. Although there is great concern to evaluate the economic
consequences of mega-events, their social impacts and social sustainability are rarely investigated. In
China, studies on the social impacts and social sustainability of mega-events are comparatively scarce.

The purpose of this paper is to comprehensively retrieve and undertake statistical and thematic
analysis of relevant foreign literature. A total of 161 articles available from several important and
authoritative international journals of events and tourism studies (such as Tourism Management,
International Journal of Event Management Research, Journal of Convention & Exhibition
Management, Journal of Convention & Event Tourism, Event Management) are analyzed. Results
suggest that most of the literature in this field were published recently, within the last 10 years, with a
majority of empirical studies and major sport events being the most frequent examples. The impact
articles of mega-events, event tourism, resident’ s perceptions, city image, organizer’ s and attendee’ s
perceptions, festivals and social impacts are the main six keywords. Researchers tend to choose Europe,
North America and Australia as study areas. This study also made an in-depth analysis from the micro
perspective. The focus on several aspects: the social role of mega-events from different theoretical
views, mega-event social impact analysis (positives, negatives, reasons for impact, impacts at different
stages and their influences on different groups of people) and evaluation, the relationship between
social impact of mega-events and social sustainability, stakeholders’ roles (governments, associations,
corporates) in achieving the goal of social sustainability and measures to be taken to achieve the goal,
and insights about these issues in China, and lastly, the identification of how planners or governments
can effectively organize future events to maximize their positive social impacts.

Several implications can be reached from the above analysis in this paper. Mega-event studies
should pay more attention to the long term (more than 5 years) impacts of a certain event and the
interaction effects of different mega-events upon each other. Quantitative methods should be carefully
used for impacts measurement. It is important to improve the methods used to study the social impact
of mega-events from a multi-disciplinary perspective (cultural studies, anthropology, sociology).
Finally, there should be clearly differentiation of impact areas (local community, host city, nearby city,
etc) and groups, to improve the research accuracy.

A comprehensive evaluation framework for mega-events’ impacts in China, should be built in the
near future. Researchers should not only pay attention to the economic impacts, but also to intangible
social impacts and social sustainability. Mega-events’ impacts on residents are usually circulated and
interactive, so resident’ s satisfaction, participation and support are essential to the research of mega-
events’ social impacts.
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