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Application of Chinese Character Graphical Originality in Logo Design
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Abstract: The cultural connotation of Chinese characters was discussed- Chinese character logos were

summarized and classified through analysis of the different application methods of Chinese character- The de

velopment rule and trend of Chinese character logo design was discussed: so as to show cultural connotation

and formal beauty of Chinese character logo: and to find a breakthrough of Chinese character logo design-
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" Fig-1 China Telecoms old Logo
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Fig~2 HIT ACHI Logo (Japan)
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Fig- 3 Logo of Folk Museum

B4 92 e E R SRS

Fig- 492 Beiing International
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Fig- 7 Linglangge

Zhonghua Auto Logo by Yanjun
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Fig- 10 Logo of Shang Palace at Far
eastern Plaza Hotel by Alan Chan
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Fig- 9 Japanese Logo
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Catering Company by Xiejiang
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Fig- 13 Logo of Zhejiang

Huzhou Art & Design School

Pl 14 st b

Fig- 14 Logo of Jie
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Fig- 15 Yifengxuan Gallery
Logo by FENG Zhen-an
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