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Abstract: The newly emerging B2B e~ commerce market is an important embodiment of the new economy. By pro-
moting e~ commerce, enterprises may improve their operation efficiency and thus the competitive advantages of them are
built up. W hereas, in the environment of B2B, the arising existing and developing of monopoly has displayed some new
features, which will challenge the present antitrust law in each country. Therefore much attention has been paid to ths
market by each government. W hen regulating the monopoly of the B2B e~ commerce, the particular technolo gical feature
of e~ commerce should be taken into consideration, in which much heed should be paid to maintaining the flexibility of

legislation and policy and balancing the relationship between the development of e~ commerce and safeguarding the fair

play.
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